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摘  要 
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Nowadays we are in the time of Experience Economy. The marketing age of 
simply laying emphasis on the product features and price has passed. Vendors need to 
focus on the establishment of the consumption experience and value. Similarly, the 
reality show production institutions also need to grasp the audience psychology. 
Specifically strengthen the audience experience and value perception. Provide the 
audience an audio-visual feast which can touch their emotion and stimulate their 
minds. 
On this background, this article is based on experience marketing related theory, 
innovatively taking reality shows as research theme, in the case of Where Are We 
Going Dad. The research problem and purpose mainly includes discussing the 
definition and dimensional structures of Viewing Experience, Experiential Value and 
Behavioral Intention; empirically testing how the audiences’ Viewing Experience, 
Experiential Value and Behavioral Intention is, and exploring the influence of the 
relationship between the elements; discussing the mediation effect of Experiential 
Value between Viewing Experience and Behavioral Intention; making targeted 
suggestions for reality shows based on the results of data analysis. 
This research collects data through web surveys and conducts statistical analysis 
of 362 valid samples by SPSS 19.0 software. Through the theoretical hypothesis and 
empirical study, this article draws the following main research conclusions: 
First, the Viewing Experience has a significant positive influence on Experiential 
Value, but not all the internal dimensions of the Viewing Experience have significant 
positive influence on each of the internal dimensions of Experiential Value. Among 
them, Sense, Feel and Relate have significant positive influence on Consumer Return 
On Investment, Playfulness and Aesthetics; Sense and Feel have significant positive 
influence on Service Excellence. 















Intention, but not all the internal dimensions of the Experiential Value have significant 
positive influence on each of the internal dimensions of Behavioral Intention. Among 
them, Consumer Return On Investment, Playfulness and Aesthetics have significant 
positive influence on Viewing Intention and Recommendation Intention; Consumer 
Return On Investment and Aesthetics have significant positive influence on Active 
Participation Intention and Derivative Consumption Intention. 
Third, the Viewing Experience has a significant positive influence on Behavioral 
Intention, but not all the internal dimensions of the Viewing Experience have 
significant positive influence on each of the internal dimensions of Behavioral 
Intention. Among them, Sense, Feel and Relate have significant positive influence on 
Viewing Intention and Recommendation Intention; Think and Relate have significant 
positive influence on Active Participation Intention and Derivative Consumption 
Intention. 
Fourth, Experiential Value has a significant partial mediation effect between 
Viewing Experience and Behavioral Intention. 
 


















1. 绪  论 ................................................................................................... 1 
1.1 研究背景与研究动机 ......................................................................................... 1 
1.2 研究目的与研究意义 ......................................................................................... 4 
1.3 研究流程与研究方法 ......................................................................................... 6 
2. 文献综述 ............................................................................................... 9 
2.1 真人秀节目 ......................................................................................................... 9 
2.2 体验 ................................................................................................................... 10 
2.3 体验价值 ........................................................................................................... 15 
2.4 行为意向 ........................................................................................................... 20 
2.5 本章小结 ........................................................................................................... 22 
3. 研究假设与研究模型 ......................................................................... 24 
3.1 研究假设的提出与依据 ................................................................................... 24 
3.2 研究模型的构建 ............................................................................................... 29 
4. 实证研究设计 ..................................................................................... 31 
4.1 变量的定义与测量 ........................................................................................... 31 
4.2 问卷设计 ........................................................................................................... 36 
4.3 问卷前测与修订 ............................................................................................... 37 
4.4 数据收集方法 ................................................................................................... 40 
4.5 数据分析方法 ................................................................................................... 41 
5.数据分析 ............................................................................................... 42 
5.1 描述性统计分析 ............................................................................................... 42 
5.2 问卷的信度和效度检验 ................................................................................... 44 
5.3 相关分析 ........................................................................................................... 49 
5.4 回归分析 ........................................................................................................... 51 















6.1 实证研究结果讨论 ........................................................................................... 63 
6.2 研究假设验证结果 ........................................................................................... 67 
6.3 研究结论 ........................................................................................................... 69 
6.4 研究总结与展望 ............................................................................................... 72 
参考文献 .................................................................................................. 75 
附 录 ......................................................................................................... 80 



















1. Introduction .......................................................................................... 1 
1.1 Research Background & Research Motives ............................................... 1 
1.2 Research Purpose & Research Significance ............................................... 4 
1.3 Research Process & Research Methods ...................................................... 6 
2. Literature Review ................................................................................ 9 
2.1 Reality Show .................................................................................................. 9 
2.2 Experience ................................................................................................... 10 
2.3 Experiential Value ....................................................................................... 15 
2.4 Behavioral Intention ................................................................................... 20 
2.5 Chapter Summary ...................................................................................... 22 
3. Research Hypothesis & Research Model ......................................... 24 
3.1 Research Hypothesis ................................................................................... 24 
3.2 Research Mode ............................................................................................ 29 
4. Empirical Research Design ............................................................... 31 
4.1 Variables Definition & Measurements ...................................................... 31 
4.2 Questionnaire Design .................................................................................. 36 
4.3 Pilot Investigation ....................................................................................... 37 
4.4 Data Collection Methods ............................................................................ 40 
4.5 Data Analysis Methods ............................................................................... 41 
5. Data Analysis ...................................................................................... 42 
5.1 Descriptive Statistics ................................................................................... 42 
5.2 Reliability & Validity Test .......................................................................... 44 
5.3 Correlation Analysis ................................................................................... 49 
5.4 Regression Analysis ..................................................................................... 51 















6.1 Empirical Results Discussion ..................................................................... 63 
6.2 Research Hypothesis Testing Results ........................................................ 67 
6.3 Research Conclusions ................................................................................. 69 
6.4 Research Summary & Further Study ....................................................... 72 
Reference ................................................................................................. 75 
Appendix ................................................................................................. 80 




























1. 绪  论 
 1






















































爸独立负责。自 2013 年 10 月 11 日起，每周五晚 22：00 播出，一季共 12 集。
自第一集播出以来就来势凶猛，据《爸爸去哪儿》官方发布的收视数据显示，首
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绩[7]；《爸爸去哪儿》同名图书占据了各大书店销售榜单显著位置；《爸爸去哪儿》
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